INDIAN RIVER CITRUS MUSEUM

-

Early marketing promated Indian
River Citrus as a superior product
and the Indian River Area as a
destination. Many labels celebrated : ” !
“unspoiled” nature. L A f )
In 1912, the Michael Family chose T

fill in the blank | : R
Michaels had a difficult time keeping < 2
them out of their vegetable fields 5 e
and grange groves. I I
Wild orchids were also plentiful and were the namesake of Orchid Island
grapefruit, considered the world’s finest during the era when groves spread for
miles and miles along the Indian River Lagoen,
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Wha Indian River Citrus?
Using hearts was as trendy in 1920s
marketing as it is in today's social

“hearts”

media.

Il local growers conlinued relying on

fill in the blank

Because the fruit was packed in

airtight barrels, it often rotted by the

lime it arrived Lo norlhern markels.

Trains delivered the fruit faster and forced packers to change to stackable crates

which allowed for air circulation. Thus, fruit arrived unspoiled. Fruoit frem the

Indian River Area became synorymaous with quality - everyone loved it.

fill in the blank




